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Structuring Information With the User in Mind: Helping Users GAIN

Structures

oContrast

oRepetition
oAlignment
o Rroximity

oAudience
oContext
oRurpose

oLocation
oAlphabet
oTime
oCategory
oHierarchy

oRecognizable

oRouted
oResponsive
oRhetorical

Strategies

oEnsure important tasks receive emphasis
ofncorporate patterns throughout

oBuild document on grid

oPlace similar information together

oldentify different audiences; 50+ tasks for each

ofEnsure you can name 5 tasks for eachnew 0 O
Opiece of content

olRemember, your audience may want to compare, 0
Ocontrast, or choose

o/ldentify measures of success for audiences

oAsk, “How do user needs differ from 0 O 0
Obusiness needs?”

olncorporate maps, visual relationships
oDid you avoid the “disease of familiarity?”

oRrocess (provide overview to the story), Procedure O
O(Numbered instructions), Timeline (Visualization)

oDo your categories make sense to the user?
oDoes this structure make sense to your audience?

oDo you have consistent structure/visual
Onavigation throughout?

o/Are there multiple routes through the document?
oHow do you let your user know where you are?

oWhat visual message does your website send?
OWhat “purposeful action” does it inspire?

Usability Rule

ohlelp users see structure
oMatch user expectations/mental models
oThink visually about text “chunks”

oDeliver essential information

oBrovide user-focused help

oMeet expectations

oLet characters act | Omit needless words)

oTest labels and categories with users

oHelp users see connections
O(Don’t make them remember)

oCraft cohesive text by using building 0O
Osentences on what audience knows

olncorporate consistency and standards

oGive the user different routes
O(user control and freedom)

oProvide expert routes

oTest, test, test... watch REAL HUMANS
Ouse prototypes

oAnticipate and prevent errors

oPRrovide “clear rhetorical” message
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